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PwC named a Leader in the IDC
MarketScape: Worldwide Digital Strategy
Consulting Services, 2019

PwC has been named a Leader in the IDC MarketScape: Worldwide Digital
Strategy Consulting Services 2019 Vendor Assessment (Doc ##US43700818,
June 2019). The IDC MarketScape research is a quantitative and qualitative
assessment of the characteristics that explain a vendor's current and future
success in Worldwide Digital Strategy Consulting. This specific study includes
analysis of offerings from 11 firms with digital strategy consulting and
agency offerings worldwide, including those with broad portfolios and
specialty services spanning IDC's research coverage.



As part of their research, IDC conducted a worldwide survey of digital
strategy consulting buyers, the IDC Worldwide Global Buyer Perception of
Digital Strategy Consulting Services Providers Survey, which was run in April
2019. According to the survey, the two most important strategic objectives
for clients are the "cost agenda" (the need to drive efficiency, increase
profitability, and reduce costs) and the "growth agenda" (the need to increase
revenue, strengthen cash flow, and build the organization's brand).

When IDC asked buyers of digital strategy consulting services to name the
most important strategic business objective for their organization, the most
cited response (with 21% of respondents) was to "make our business more
efficient and profitable." The second most cited response (with 15% of
respondents) was "attract, retain, engage, and monetize our customers
better." Overall, just over half (53%) of survey respondents worldwide chose
growth-oriented themes as their top strategic objectives, while just under a
half (47% of respondents) chose themes related to cost and efficiency.

According to the report, “PwC is positioned as a Leader in the worldwide
2019 IDC MarketScape for digital strategy consulting services”. Commenting
on PwC’s Business, eXperience, Technology (BXT) philosophy, the report
states that:

• “BXT aims to drive business transformation by bringing the
Business, eXperience, and Technology perspectives together
concurrently to help build enterprise agility, drive better
business outcomes, and reduce risk of failure from sequential
hand-offs. The firm's BXT way of working brings these three
lenses together to foster a focus on a single purpose and
solution. The aim is to allow the firm to address the right
problems and embolden clients to follow through on their
visions.” And that:

• “PwC's ultimate aim is to empower clients by helping them
develop more agile, adaptive BXT ways of working, as opposed
to "just doing it for them." Through rapid prototyping and
iterative delivery, BXT aims to allow PwC to accelerate this
journey for its clients.”

Commenting upon PwC’s strengths, the report states that “PwC shows
strength in the following areas according to clients: understanding client's
unique needs, digital-focused business strategy capabilities, and the quality



of its digital strategy professionals. PwC was also noted by clients for several
other areas, including delivering value-creating innovation, transferring
knowledge and skills to clients, and differentiation from peers and client
willingness to recommend the firm. Comments from PwC reference clients
included:

• "PwC are innovative and customer focused."
• "PwC was really good at providing actionable solutions that we can

activate."
• "The human-centered approach that PWC established drove our

successful digital strategy."”

Tom Puthiyamadam, Global Digital Services Leader, PwC USA said: “We are
proud to be named a Leader in the IDC MarketScape. It validates our purpose
of helping our clients accelerate their digital transformation efforts and
achieve powerful business outcomes....fast! We work together as true
partners. We co-create solutions and rapidly prototype before we implement.
And as a leader, we bring together diverse experiences, skill sets, and
expertise from across our Firm to align people, capabilities, and initiatives so
our clients achieve what matters most - we call this BXT."

About IDC MarketScape

IDC MarketScape vendor analysis model is designed to provide an overview
of the competitive fitness of suppliers in a given market. The research
methodology utilizes a rigorous scoring methodology based on both
qualitative and quantitative criteria that results in a single graphical
illustration of each vendor’s position within a given market. IDC MarketScape
provides a clear framework in which the product and service offerings,
capabilities and strategies, and current and future market success factors of
vendors can be meaningfully compared. The framework also provides buyers
with a 360-degree assessment of the strengths and weaknesses of current
and prospective

Notes

• 1.For more information on how PwC helps clients determine
what success looks like, innovate their business, and create new
value, visit http://digital.pwc.com

• 2.To find out more about how PwC has been evaluated by

http://digital.pwc.com/


leading business, technology and industry analysts visit
pwc.com/analystviews

• 3.At PwC, our purpose is to build trust in society and solve
important problems. We’re a network of firms in 158 countries
with over 250,000 people who are committed to delivering
quality in assurance, advisory and tax services. Find out more
and tell us what matters to you by visiting us at www.pwc.com.

PwC refers to the PwC network and/or one or more of its member firms, each
of which is a separate legal entity. Please see www.pwc.com/structure for
further details.
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